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In this guide, you’ll find the tools for ensuring a 
consistent, impactful brand identity. Refer to it at 
all times when creating communications materials 
for YYG Charlottetown Airport. 

If you have any questions about brand usage, 
get in touch with the manager, marketing 
& communications at: vsmith@flyYYG.com 
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…it’s always been our airport code. 
Differentiating us from other cities around the 
globe and connecting us to our Canadian heritage. 
Three small letters… what do they mean? 
It’s a long story that you can find on Wikipedia. 
But we can give you the short version here. 

We are PEI’s airport. 

We are dedicated to delivering a unique 
and memorable airport experience. 

We are about fostering a unified 
and friendly airport community. 

We care for the needs of our travellers, 
staff and partners. 

We love to celebrate PEI places,
products and people. 

And above all, we instill trust through
operating a safe and secure airport.

We are small. We are quaint. We have charm. 

We are YYG.  
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MISSION

To provide a safe, secure, and fiscally 
responsible airport that connects PEI to the 
world and drives economic growth. 

VISION

To provide an exceptional airport experience. 

Corporate Overview
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Strategic Goals
GOAL 4 

Champion a customer-first culture to 
drive a unique passenger experience. 

GOAL 5 

Cultivate professional excellence through organizational 
engagement, performance and development. 

GOAL 6 

Advance valued partnerships with our 
stakeholders and the community.

GOAL 1 

Be a leader in operating a safe, secure, 
and environmentally sustainable operation.

GOAL 2 

Enhance existing air service and 
strategically pursue growth. 

GOAL 3 

Operate in a financially sustainable manner. 

Our vision is to provide an 
exceptional airport experience.
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Brand 
Strategy
WHO IS YYG SPEAKING TO?

YYG speaks to all our 
audiences on topics that affect 
the organization as a whole. 
These audiences include:

CAA & YYG Employees 

External Partners 

Islanders

Industry Sources

Tourists

Business Travelers

Airlines 

OUR PERSONALITY

Friendly, genuine & authentic

Welcoming, open & helpful

Humble but okay celebrating 
the good deeds

Mature with a youthful view

Loyal to family & friends

Always striving to improve

OUR VALUES

Dedication - Delivering a unique 
& memorable airport experience

Unity - Fostering a unified & 
friendly Airport community 

Caring - Recognizing needs 
of travellers, staff & partners

Pride - Celebrating PEI places, 
products & people 

Safety - Instilling trust through 
a safe & secure airport

Brand 
Strategy
WHO IS YYG SPEAKING TO?

YYG speaks to all our 
audiences on topics that affect 
the organization as a whole. 
These audiences include:

CAA & YYG Employees 

External Partners 

Islanders

Industry Sources

Tourists

Business Travelers

Airlines 
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OUR BENEFITS

Convenient - It’s small 
and easy to get around

Cherished - It’s charming, 
homey & PEI’s airport

POSITIONING

Embracing and delighting 
our travellers with a quaint 
setting and Island charm
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OUR PROMISE

Authentic Island Travel is the promise we’re making to all customers 
across all aspects of the airport (not just marketing). Authentic are 
the people, Island is the place, and Travel is the offering. YYG goes 
beyond the bridge or ferry, and is different than Halifax and Moncton. 
This is the tangible ‘higher end’ benefit that makes YYG desirable 
and different from others. 

Authentic Island Travel

The promise 
we’re making.
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Identity Architecture
INSPIRATION & RATIONALE

The Island community that does so much for us will 
always be a pillar for YYG Charlottetown Airport. 
That is why we take inspiration from the sea that 
surrounds our gentle Island, its clear blue skies, 
rich red soil, and lush green scenery. 

Our Island 
community
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ISLANDERS

EMBRACING

DELIGHTING

QUAINT

CHARMING

AUTHENTIC

CHERISHED

DEDICATED

UNIFIED

CARING 

SAFE

PROUD

We are...
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Logo Usage
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Logo Introduction

ICON & SYMBOL

LOGO BLACK VERSION

For use when logo appears in a limited 
space such as a small newspaper ad, or 
when alternate icon is required. 

These guidelines apply equally to the 
usage of primary and sub-brand logos.

For use on white or very light backgrounds 
where the colour or dark version cannot be 
used or is not visible. 

Reversed/Inverted (White): 
For use against medium to 
dark backgrounds. 

PRIMARY LOGO

LOGO DARK VERSION

Standard Full Colour: For use on 
white or very light backgrounds.

For use on white or very light backgrounds 
where the colour version cannot be used or 
is not visible. PMS 2945C, see page 15.

SUB-BRAND LOGO

LOGO WHITE VERSION
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100%

25%

25%

50%

Logo Dimensions & Spacing

Full Primary Logo

The empty space around the 
logo should be equal to 25% of 
the height of the logo.

Partner logos that are paired 
with the YYG Charlottetown 
Airport logo are either sized 
to the full height of the logo 
or from the bottom to the 
top of the Y.

Note and maintain the curved 
gaps in the Y (dark and light 
versions of the logo). In the 
colour versions, the colours 
touch. The dark and light 
versions of the logo have gaps 
in the Y to maintain the shapes 
created in the colour version. 

LOGO DIMENSIONS

SPACING

MIND THE GAP

10
0

%

25%

25%

12
.5

%

50%
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INCORRECT USE

White with Colour Full Colour Reversed (White) Black

Do not stretch logo vertically 
or horizontally. 
Do not add a drop shadow or 
stroke to logo. 
Do not place logo against a 
“busy” background. 
Do not rotate or warp logo. 
Do not apply effects that add 
texture or treatment. 
Do not change or switch logo 
colours.  

Minimum size at which the Primary Logo can be used is 1-inch wide. 
Minimum size at which the Icon & Symbol version can be used in 
colour is 0.5-inch wide. For any other smaller requirements, use 
only the solid white or solid black versions. 

Application & Usage

SIZE GUIDELINES

1 inch 0.5 inch
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Colour Palette

DEEP BLUE SEAS  
Pantone 2945 C
C100 M73 Y20 K6	 R0 G82 B137
HEX# 005289

CLEAR BLUE SKIES
Pantone 298 C
C65 M10 Y1 K0	 R62 G180 B228
HEX# 3eb4e4

LUSH GREEN SCENERY
Pantone 375 C
C47 M0 Y100 K0	 R149 G201 B61
HEX# 95c93d

IRON-RICH SOIL
Pantone 1795 C
C9 M97 Y92 K1	 R217 G43 B47
HEX# d92b2f 

The YYG Charlottetown Airport logo captures 
the colours of Prince Edward Island’s natural 
environment: deep blue seas, clear blue skies, 
lush green scenery, and iron-rich soil.
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Black
Extra Bold

Bold
Semi-Bold

Medium
Regular

Light
Extra-Light

Thin
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Black
Extra Bold

Bold
Semi-Bold

Medium
Regular

Light
Extra-Light

Thin

Typography
MONTSERRAT

Montserrat is the official font of the  
YYG Charlottetown Airport brand, 
and it is the font of choice for all of 
our organizational and advertising 
communications.

Developed according to the 
universal “OpenType Font” format,
Montserrat works on all platforms 
(PC or Mac), and is suitable for both 
print and digital applications. 

The standard is to use “Optical” 
rather than “Metric” letter spacing, 
when designing printed material. 

Available on: fonts.google.com

Futura Condensed is the 
secondary font. It’s used in 
situations where a more 
condensed font is needed. 
Futura Condensed is used on 
the business card, see page 27. 

If Montserrat or Futura 
Condensed is unavailable 
or cannot be downloaded, 
please use Arial, a very 
common font available 
on most applications. 

FUTURA CONDENSED
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Font Usage

PRINT ELECTRONIC PRESENTATIONSIGNAGE

For every 10 feet between the 
reader and signage, add 1 inch to 
the height of the type used for 
the header. Signage header font 
weight is bold, text font weight is 
medium. In most cases, signage 
type will be white on dark 
(HEX # 005289) background.

Please refer to the examples on 
page 22.

For use in electronic 
presentations such as 
PowerPoint and others, 
minimum font size must be 
large enough so that it can 
be read easily by the viewer 
furthest away from the 
screen, and no smaller that 
20 points. For example, 30 
points is visible from 10 feet 
away, and 90 points is visible 
from 17 feet away. 

Do not apply extra letter 
spacing (tracking) to the 
body copy. Do not set body 
copy in all caps. The layout 
of this sub-section, entitled 
Print, serves as an example of 
proper Heading and Body for-
matting.

19 YYG CHARLOT TETOWN AIRPORT	         VISUAL STANDARD GUIDE  



WEB WEB TEXT EXAMPLE

H1 Web Text Example
H2 Web Text Example

Web body copy font weight is 
light to medium and 14-20px 
in size. Body copy line height 
is 120-145% of the px size. 

The primary heading (H1) font 
weight is bold to black and is 
180%-200% of the body copy px 
in size. The secondary heading 
(H2) font weight is medium to 
bold and is 130%-150% of the 
body copy px in size.

When setting the headers and 
the body copy, the white space 
should be 20px-30px for display 
type and primary headers, 15px-
20px for secondary headers. 
When able, use a line-length of 
45–90 characters. 

Do not apply extra letter 
spacing (tracking) to the body 
copy. Do not set body copy 
in all caps.

Please refer to the example 
to the right. 

Web body text example: Font weight - regular, 
point size - 14pt, line height - 17pt, and optical 
letter spacing.
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Wayfinding
The goal of all wayfinding systems is to be universal 
in their functionality. Wayfinding systems must be 
legible and easy to understand for a wide range of 
users. This can be achieved, in part, by keeping signs 
simple and intuitive, by using icons, by ensuring 
that signage features high contrast graphics to 
assist persons with reduced vision, and by placing
signage in such a way that they can be read easily 
at a distance from viewers in wheelchairs.  

All YYG wayfinding signage is presented in both 
official languages, English and French. With the 
exception of some signage related to vehicles, 
YYG signage must use the style of arrow 
specified on page 24 of this guide. 

BE PREDICTABLE 

Standardize design so that patterns are established 
and wayfinding elements become predictable.

MAINTAIN MOTION 

Ensure that wayfinding elements are legible and 
visible to people in motion so they can interpret 
signage without stopping. 

BE INCLUSIVE 

Signage should be accessible and designed to be 
comprehensible by a wide range of users, including 
people of all ages, ability levels, and languages.
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2

WAYFINDING SIGNAGE EXAMPLES
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OVERVIEW

In order to deliver a consistent user experience 
through YYG’s many signage touchpoints, 
standardized use of colour and graphic 
elements create a recognizable system.

Our images inspire our audience, but also further 
develop our brand. Used correctly, they are an 
important tool to help create brand recognition.

Complimentary 
Design
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Iconography 

ICONS WEB ICONS

Icons are symbols, providing conceptual clarity and visual interest. 
A consistent set of icons and arrow type is used across all signage and 
other elements within the airport and property. These elements must 
always appear in single colour, surrounded by sufficient empty (“white”) 
space, and must provide sufficient contrast with the backgrounds against 
which they are placed. YYG icons are bold, minimalist, and feature rounded 
edges. Please refer to the symbols above for examples of YYG icons. 

Icons used for web applications can 
be found at the Font Awesome library 
(fontawesome.com). If required, these 
icons can be used within a button, 
as shown bellow.
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PHOTOGRAPHY & VIDEOGRAPHY

The YYG experience calls for full bleed color photography and video. The tone 
should be in keeping with the brand and should portray the brand image at 
all times. Use photographs and videos that look authentic rather than staged 
or fake. Show diversity (young, mature, diverse cultural backgrounds, etc.). 
Use images that are taken by photographers hired by YYG Charlottetown Airport 
wherever possible. Branded elements should be subtle and kept to a minimum. 

Imagery & Graphics

OVERLAY

Brand colour (page 15) overlay 50% opacity, 
set to multiply.

Brand colour (page 15) overlay 40% opacity. Background images must create a high 
contrast platform for text and other content 
to ensure legibility. 
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Backgrounds & Graphics

ILLUSTRATION GRAPHICS

PAINT & TEXTURES

Illustrations should be fun, 
original and optimistic. One 
of the YYG colours, as found 
on page 15, should be the 
dominant colour in every 
illustration used. 

Technical illustrations should 
always present information in 
a clear, coherent manner, and 
should be created using the 
YYG colour palette. 

Paint colours should reflect 
the brand colour palette, 
with the addition of white. 

In using textured backgrounds, 
these must reflect the brand. 
For example, a bright blue sky. 

VEHICLE GRAPHICS

For small to medium-sized cars, the YYG Charlottetown Airport logo should 
appear on the front doors no smaller than 7 inches high or as tall as the 
vehicle panel allows. In the case of larger truck and vans, it should appear on 
either the front doors or above the back wheel well no smaller than 9 inches 
tall. As a guide, the logo should not be more than 70% of the total width of 
the door. It should also be centred from left to right and top to 
bottom. Avoid trim and uneven surfaces when placing. 
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Stationery & 
Communications
BUSINESS CARD

Business card design must be consistent from 
department to department. Use ampersands (&) 
in title and department names. The example to 
the left serves as a reference. 

The font used for the business card is 
Futura Condensed. See page 18.

x)flyYYG.com @flyYYG

Aéroport de
Charlottetown
Airport

Vanessa Smith
Manager, Marketing & Communications
vsmith@flyYYG.com

250 Maple Hills Avenue, Suite 132
Charlottetown, PE   Canada   C1C 1N2

902-566-7997  ext 244 (tel)
902-566-7929 (fax)
flyYYG.com
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EMAIL SIGNATURES

YYG email signatures 
incorporate the brand, 
and are used in all electronic 
communications. These 
signatures link directly to 
the website, social media 
platforms, telephone 
access and address.

STATIONERY SUITE

This stationery suite communicates the YYG brand look and feel. 
The letterhead is 8.5” x 11’’ and should be used for all written 
communications. Please refer to the examples below.
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POWERPOINT

This PowerPoint template communicates the YYG brand look and feel. 
The template should be used for all PowerPoint and slide presentations. 
Please refer to the following examples. For a copy of the template file, 
please contact YYG marketing & communications at: vsmith@flyYYG.com
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Promotional Items Colour options for promotional items are typically 
limited. As a result, the official brand PMS colours 
may not be available to you. In this case, make 
sure to choose colours that most closely match 
the official brand colours as found on the right.

When choosing promotional items, take advantage 
of the opportunity to showcase one of the brand’s 
secondary colours as the primary item colour in con-
junction with the one-colour white version 
of the logo (see page 14). If unavailable, best 
alternative is to select a white item in conjunction 
with the one-colour blue version of the logo 
(see page 14). 

COLOUR CHART

EMBROIDERY

For embroidered items, the Standard Full Colour 
or White with Colour version of the logo is 
preferred, with thread selected to match the 
brand PMS colours. In the case of a dark garment, 
navy blue is preferred in conjunction with the White 
with Colour logo. Where navy blue is not available, 
black is to be used. White is preferred when light 
coloured garments are required, 
used with the Standard Full Colour logo. 

Navy Blue 
/Cobalt Lime

Turquoise
/Sky Blue Red
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Social media touchpoints should stay consistent
with the brand look and feel.

Social media imagery should look natural rather 
than posed. Subject should not look directly 
into the camera. Lighting should be bright and 
natural. Branded elements should be subtle 
and kept to a minimum.

Added text should comprise 20% or less of the image.

Please refer to the profile examples to the right.

Social Media
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flyYYG.com
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